
Live. And let live.
Public Information & Education Campaign



In June 2001, the Wisconsin Division of
Public Health launched an HIV testing

media campaign targeting African
American and Latino communities in

Wisconsin.

The following slides summarize a
May 24, 2001 web-based orientation to the
media campaign for staff from Wisconsin
HIV counseling and testing services sites.
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Purpose of the Campaign

• Destigmatizing HIV testing in 
African American and Latino 
communities in Wisconsin

• Increasing awareness of the benefits
of testing

• Using the campaign as a tool to 
promote testing to those at risk



Current HIV Prevention Initiatives
for Wisconsin Community of Color

• HIV testing in minority CBOs

• African American Task Force

• Hispanic Task Force

• Faith community initiatives



Campaign Expectations

• Increasing community acceptance of testing

• Staff use of materials to reach persons at 
risk



Live. And let live.
Marketing Campaign Products

• Series of posters
• Series of postcards
• 2 brochures
• 3 radio PSAs
• Transit ads
• Small newspaper print ads
• Community education kit



Key Informant Interview Findings
A primary fear is social stigma.

A media campaign should:
– Show healthy people
– Provide positive reasons to get tested
– Let people see themselves in the ads
– Be upbeat, optimistic,  blunt and to 

the point
– Not use scare tactics



Campaign Theme

• Campaign slogan
“Live. And let live.”

• Call to action
“HIV. Get tested.”



Sample Campaign Poster

Dimensions: 26” x 18”



Sample Campaign Poster

For distribution at community centers, health care
clinics, faith based centers, public places, etc.



Sample Campaign Poster

Two versions: English and Spanish



Sample Campaign Poster (Spanish)



Sample Campaign Poster



Sample Campaign Poster

Two versions: English and Spanish



Sample Campaign Poster (Spanish)



Campaign Brochure

• Topics
• Dimensions
• Original

photography



Brochure



Brochure



Spanish Brochure

• Three folds
• Brochure cover

change
• Modifications to

text



Postcard

 Dimensions: 4” x 6”

 Two-sided



Postcard



Back Side of Postcard



Postcard



Back Side of Postcard



Initial Media Campaign “Flight”

• Milwaukee
– 8 week duration
– Buses, minority newspapers, minority radio stations

or programs

• Madison
– 4 weeks duration
– Minority newspapers, minority radio stations or

programs



Media Campaign - Radio PSAs

• 60  second African American rap
song

• 60 second Spanish song
– in English
– en espanol

• Radio stations
– Milwaukee - Reach and Frequency
– Madison



Media Campaign - Print Advertising

• Internal Busboards
– Milwaukee - 8 weeks

• Small format ads
– Minority publications



Ordering Information

• Use order form
• Fax to 608-266-2906 or send to address listed



 Community Education Kit

• For use by community leaders
• Describes key concepts re: AIDS/HIV
• Provides fact sheets, resource lists, etc.
• Available mid-summer



 Anticipated Impact of the Campaign

• Increased testing at public testing sites,
including increased low risk testing

• Changing attitudes within the communities

• Developing support for more targeted
interventions



• Helps raise awareness annually

• Provides information and ideas on
community outreach

• Internet website: www.nhtd.org

 National Testing Day
June 27, 2001



For additional information or questions,
please contact:

Kathleen Krchnavek
608.267.3583

krchnka@dhfs.state.wi.us


